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Out of the desire to counteract the bleakness of mid-
winter and to bring people together, Hamilton’s 

DeLight Festival was born. Created through the 2015 
Neighourhood Leadership Institute (NLI), DeLight had 
its successful debut in February 2016 with a Chinese 
lantern installation along the Pipeline Trail. For 2017, 
DeLight moves to a different location within Crown 
Point and brings a compelling new theme. 

Recent news stories have shown, with disturbing clar-
ity, the importance of water to our lives. Yet in so many 
ways water is taken for granted. If water is life and we 
can drink it for pennies a glass when it comes out of the 
tap, why do we agree to pay so much more for it when 
it comes in a plastic bottle? And what happens to that 
plastic bottle when we’re finished with it? Many bottles 
do not get a second life as a recycled product. They 
never biodegrade. They go to landfills, obstruct water-
ways, and pollute the ocean where they harm fish and 
other wildlife. What can we do about this huge problem 
we’ve created? The organizing team behind DeLight 
brainstormed this question. How could an art installa-
tion combine these ideas to not only build awareness in 
the community but also shape Crown Point’s creative 
energy into something beautiful?

Imagine winter being lit up by hundreds of empty 
plastic water bottles with LED lamps inside, creating a 
magical blue waterfall. Adding yet another impressive 

cascade to the landscape of Hamilton, world-renowned 
as the city of waterfalls, the illuminated bottles will be 
displayed like a waterfall running from east to west.

DeLight will light up Delta Park (the small triangu-
lar area west of the former No Frills property, where 
King and Main streets cross) during the Family Day 
weekend from February 18 – 20, 2017. It is part of 
Winterfest, a 16-day celebration with events taking 
place across the city.

Under the banner of The Hamilton Dialogues, a 
not-for-profit organization, DeLight is powered by the 
energy and talent of a core group of volunteers including 
Chris Parkinson, Douglas Petican, Fatima Mesquita, 
Ingrid Mayrhofer, Ute Schmid-Jones, Elizabeth Seidl, 
and Magdalena Wierzbicka. 

Elaborating on the rationale for DeLight, local artist 
Ingrid Mayrhofer has a far-ranging view: “By the time 
Shrove Tuesday rolls in, most of us in the northern 
hemisphere have had it with winter. Where I come 
from, we know how to deal with metaphysical forces 
from Germanic, Celtic, Nordic, Slavic and other pre-
Christian traditions. The Austrian carnival, ‘Fasching’ 
or ‘Fasnacht’ depending on the region, takes action on 
the need to drive out the spirits of the dark and the 
cold. We chase winter’s demons with lights, colourful 
costumes, dance, music, ski-parades, and all sorts of 
crazy behaviour which would not be acceptable at any 
other time of the year.”

“Faced with the spectre of climate change, it seems 
appropriate to dress up plastic bottles and create a spec-
tacle that illuminates the fact that water is life,” she adds.

As with last year’s festival, community participa-
tion is encouraged. There are assembling parties and 
sponsorship opportunities. Take action by writing 
a message in a bottle for $15. Visit facebook.com/
HamiltonDialogues/delightfest to send your message 
and follow along, or email organizers at info@hamilton-
dialogues. ca. Food donations to Erich’s Cupboard will 
also be collected during this year’s DeLight festival. For 
more information visit delightfest.ca 

Elizabeth Seidl lives in Crown Point and leads the Pipeline 
Trail Action Team as a resident led initiative through the 
Crown Point Planning Team.

A cascade of deLight 
at Delta Park 
by Elizabeth Seidl

1000 bottle waterfall coming to Delta Park at Main and King (1100 Main Street East).
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 Faced with the spectre of 
climate change, it seems 
appropriate to dress up 

plastic bottles and create a 
spectacle that illuminates 
the fact that water is life.

I have a certain routine on Fridays after work. As soon 
as I get home the dog and I wonder off to Ottawa 

Street. My first stop is Revolution Records where 
Wagley is always welcome. It is a warm and inviting 
business that let’s me browse through vinyl and CDs for 
as long as I want while engaging the staff in chat about 
music new and old. From there, I make my way to 
Puravida for a coffee. Sauro is more than a store owner; 
he is a friend. Our conversations range from the mun-
dane, weather, to possibilities such as summer patios on 
Ottawa Street, to the infuriating, politics. 

In the making of this issue I set out to visit new and 
well-established businesses to meet the owners and 
take photos. It was important that owners or staff be 
in the photo because I wasn’t looking to provide free 
advertising so much as I was looking to put faces on the 
businesses. To me, small businesses are our neighbours. 
They contribute to our community in ways that are less 
tangible but as equally important as the exchange of 
currency for goods and services. 

What small business owners and staff often bring to 
the places where they establish themselves is the sort of 
social capital—detailed in Bowling Alone, the sem-
inal work of Robert Putnam—which forms the social 
fabric that makes communities viable and strong. This 
contribution can be as direct as the sponsoring of sports 
teams to as indirect as providing a bulletin board from 
which the community can communicate everything 
from lost pets to garage band concerts. 

In this issue we celebrate small business. Jeff 
Hayward interviews Max Francis owner of True 
Hamiltonian. Shiona Mackenzie takes us to the Music 
Study on Cannon while Ingrid Mayrhofer explains 
the economics of being an artist. Bev Wagar gets high 
on Ottawa Street and Sam Merulla reminds us small 
business is big business. From Textbooks for Change we 
learn small business can have a long reach and Deborah 
LeBaron introduces us to Body Brave. Maureen 
Hayward takes the small business plunge on Ottawa 
Street and on the centre spread we introduce you to 
many of the faces who run and staff a few of Crown 
Point’s small businesses.

Turn the page and dive in.

Sean Hurley lives in Crown Point and can often be found 
at local cafes.

Small business is 
social capitalism
by Sean Hurley
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Sauro Bertolozzi prepares a coffee at Pura 
Vida. In this issue we put faces and names 
to Crown Point businesses.
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I would like to take this opportunity to thank Sean 
and the The Point editing team for their support 

and encouragement during this past year. My sincere 
gratitude is extended to all the readers who have taken 
the time to read my articles and share their com-
ments. If you are interested in reading or re-reading 
the articles, you can go to the church website at 
deltaunitedchurch.ca and click on the blog tab where 
all the articles are posted. I look forward to sharing my 
future reflections with you in 2017! 

The theme for this issue is small business. For the 
purpose of this column, I am going to reflect on the 
spirituality of work. 

“Work,” the Persian poet Gibran writes, “is love 
made visible.” I believe that whether work is something 
we have, used to have, desire to have, or are unable to 
have, we are spiritual beings in this wonderful world. 
We are co-creators in all that we do. Because we are 
all interconnected, how we are in the world matters. 
We have resilient spirits and unique gifts to share with 
others and our communities. 

Small businesses are one way people can share their 
gifts and passions with family, friends, and community. 

One of my favourite activities is to stroll along Ottawa 
Street with my daughters. We have found the shop-
keepers to be very friendly, knowledgeable, and truly 
passionate about their businesses. Last month we went 
to the Maternity House, a unique consignment store, to 
buy some clothes for my daughter who is expecting in 
May. (On a personal note, I am very excited to take on 
my new role as grandma!) While at the store, we had a 
wonderful chat with one of the owners about the history 
of the store, dreams for expansion, and the need for 
such a store in all communities. 

Not all of us are called to own or manage our own 
small businesses. However, we can support others who 
feel called to do so. Communities thrive and prosper 
when people support the small businesses in the neigh-
borhood. We are very blessed in Crown Point to have 
diverse and unique small businesses. I encourage you 
to make an effort to support our local businesses and 
markets. Special thanks go to The Point contributors 
who have written articles about local small businesses. 
I appreciate learning more about my community and 
the small businesses that are such an integral part of our 
wonderful Crown Point neighbourhood!

May we continue to grow and prosper in 2017!

Shelley Smith is the Minister at Delta United Church and 
she is a resident of the Crown Point community.

The spirituality of work
by Rev. Shelley Smith
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Chris Janssen (left) and Tom Hartford began run Textbooks For Change which has donated 
135,000 text books to African post-secondary schools.
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by Tiffany Madden

For Chris Janssen and Tom Hartford, 
waking up and making a difference 

was than just an aspiration. They did it 
creating Textbooks for Change (T4C), 
a B-Corp certified company that takes 
used post-secondary textbooks and do-
nates them to universities and colleges in 
East Africa. 

In 2013, while lecturing in East 
Africa, Chris saw firsthand that the 
students there did not have access to 
quality educational material. Many of the 
institutions are underfunded and under-
resourced, in some cases forcing students 
to share photocopied material. Believing 
that education should be a right, not a 
privilege, Chris convinced his friend Tom 
to help him create Textbooks for Change 
to provide affordable and accessible edu-
cational material to students locally and 
across the globe.

Their partner, campus libraries in 
East Africa, receive 50 percent of the 

textbooks and about 20 percent are sold 
to students in North America at an af-
fordable price. The remaining textbooks, 
which are out of date and/or damaged, 
are recycled.

Since launching in January 2014, T4C 
has donated approximately 135,000 text-
books to campus libraries in East Africa. 
Students and professors there rely heavily 
on the campus libraries, as purchasing 
textbooks is not common. In addition, 

Textbooks for Change partners with 
clubs on local campuses here in Canada 
to help raise funds for their initiatives. 
They have helped to provide more than 
$100,000 to organizations that run text-
book drives. 

Textbooks for Change started out 
in London, but now operates its fulfil-
ment centre out of Hamilton just outside 
the Crown Point area. The office is in a 
coworking space in Toronto. When asked 

why he chose to move the fulfilment 
centre to Hamilton, Chris responded, 
“It’s because of the amazing people! And 
it’s a central logistics hub for most of our 
collection points across Ontario.” 

Textbooks for Change has been rec-
ognized as one of the top B Corporations 
in the world for the past two years. A “B 
Corporation” is defined as a“for-profit 
company certified by the nonprofit B Lab 
to meet rigorous standards of social and 
environmental performance, accountabil-
ity, and transparency”. The T4C website 
states, “Joining the B-Corp formally 
recognizes our ongoing commitment to 
operate based on our values and provides 
a formal assessment tool for monitoring 
our progress moving forward.” 

According to the B-Corp website, 
there are more than 150 certified com-
panies in Canada collectively using 
business as a force for good. To find out 
more about T4C’s impact, learn how 
to get involved, or to find a drop box 
near you, please visit www.textbooks-
forchange.ca 

Tiffany joined the Textbooks for Change 
team in April 2016. She is a lifelong 
resident of Crown Point. 

by Sam Merulla

Small business is big business in 
the City of Hamilton. Over the 

course of the last several years, more 
than 2,000 jobs have been created by 
Hamilton’s Small Business Enterprise 
Centre (SBEC) located on the first floor 
of City Hall at 71 Main Street West. 
The team there is aiming to create 
hundreds more jobs over the next couple 
of years. 

 SBEC provides the information and 
tools that entrepreneurs need to grow 
their businesses. Operating as an arm 
of Hamilton’ Economic Development 
Division, the Centre is a one-stop source 
for business information, guidance, 
and professional advice on starting and 
running a successful business for both 
start-up and growing businesses.

 If you’re looking for legal, account-
ing, or marketing advice for business, 
through the Access to Professionals 
series you can meet with a lawyer, ac-
countant, or a marketing professional 
for a 45-minute one-on-one meeting for 
$28.25 (including HST).

 Other programs offered include 
Starter Company and Summer 
Company. Starter Company is a key 
part of Ontario’s comprehensive Youth 
Job Strategy which aims to invest $540 
million over four years to help young 
people find jobs and start their own 
businesses while helping employers 

find skilled workers. Starter Company 
provides mentoring, training, and 
capital up to $5,000 for youth to start, 
grow, or buy a small business. Eligible 
candidates are Ontario residents be-
tween 18 and 29 years of age who are 
looking to start a full-time business 
and not attending school full time. The 
program is 6-8 months in length and 
includes ongoing mentoring and train-
ing. Starter Company will be delivered 
by SBECs, part of Ontario’s Network of 
Entrepreneurs.

Summer Company is a key compon-
ent of the Ontario government’s young 
entrepreneurs programs, which encour-
ages young people to turn their talents 
into creative and innovative businesses. 
Summer Company provides hands-
on business training and mentoring, 
together with awards of up to $3,000 to 
help enterprising students start up and 
run their own summer business. Eligible 
candidates must be 15-29 years of age, a 
student returning to school in the fall of 
2017, a resident of Ontario, a Canadian 
citizen or landed immigrant, not 
operating an existing business, and not 
employed full time over the course of 
the summer. In addition, students must 
be prepared to commit a minimum of 
8-12 consecutive weeks full time to the 
experience.

 A new entrepreneur program will 
start at the Hamilton SBEC in 2017. It 
will focus on training and mentoring 

people interested in either starting a 
new business or growing a business 
that has operated for less than one year. 
This program will be open to anyone 
over the age of 18 who is starting or 
expanding a business in Hamilton. 
Please continue to watch http://www.
investinhamilton.ca/small-business/ 
for announcements about this exciting 
new program!

 For further information about 
starting a small business in Hamilton, 
contact the Hamilton SBEC at 
905-540-6400.

Sam Merulla is Hamilton’s Ward 4 
Councillor, reach him at smerulla@
hamilton.ca

Textbooks
for change 

Small business is big business

WARD 4 NEWS
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Chris Janssen (left) and Tom Hartford began run Textbooks For 
Change which has donated 135,000 text books to African post-
secondary schools.

Crown Point resident Amy Taylor operates her small business, The-
Art-of-Tea-and-Tasseomancy, out of The Café on Main Street west 
of Kenilworth.
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Since this issue of The Point is focussing on small 
business, I shall try and construct an image of the 

artist’s multi-faceted way of making a living. As an 
independent (visual) arts professional, I file my income 
tax under the North American Industry Classification 
System (NAICS) code 711510 for Independent Artists, 
Writers and Performers together with independent 
sports announcers, taxidermists, and motivational 
speakers, among others (www.naics.com).

Based on 2006 census figures, Canadian arts sector 
researchers at Hill Strategies Research estimated 1700 
artists among a total of 7200 cultural workers living 
in Hamilton. Eighteen percent of us are self employed, 
meaning that 82 percent of professionals with fine arts 
degrees have other jobs. According to the Hamilton Arts 
Council annual campaign, Hamilton artists earn less 
than any other self employed professionals in Ontario. 
Thirty four percent of Hamilton artists earn less than 
$20,000, 65 percent earn less than $30,000, but the 
median income of $27,000 means that 50 percent of us 
are earning more than that. 

My own little survey of artists in Crown Point and 
just a little beyond was sent to seven people, and I re-
ceived four written responses and one interview. While 
neither the reach of my survey nor its results may repre-
sent the actual demographic, the answers do reflect my 
own understanding of the arts community at large. As 
my first year studio professor Judith Schwartz observed 
in the early 1980s, visual artists are social introverts and 
we don’t want to draw attention to ourselves. I certainly 
identify with that. I cannot easily articulate what I do in 
an elevator pitch; nonetheless, I would appreciate your 
attention for my work. 

Art school grads who make a living from a studio 
practice are in the minority, perhaps even fewer than the 
18 percent who are self employed. As a self employed 
artist, I might work on a number of different contrac-
tual jobs related to my profession in addition to selling 
my art. Such jobs include teaching classes and work-
shops, organizing exhibitions, working for other artists, 
or producing works of art on commission. They can in-
clude graphic design, set design, curating, writing, and 
some other form of arts administration. I might also do 
things that do not require an arts degree at all. The pri-
mary employment for artists in the eighties was planting 
trees somewhere up north in spring and early summer. 
Waiting on tables was another source of income for art 
school grads. In those good old days, the non-arts jobs 
brought in sufficient income to spend a good part of the 
year in the studio. But the new economy trend is for day 
jobs to occupy more time than ever, and new art school 
grads come with business skills. As long as our peers 
recognize us we can claim professional artist status, 
income-generating or not. Peer recognition is a signifi-
cant factor for practicing artists and is earned by having 
an exhibition record, getting reviews and grants, and 
generally being active in the community.

As long as jobs and contracts are only part time, and 
we make some sales, we can deduct things like studio 
rental, utilities and materials. The main problem at 
income tax time for independent arts professionals, not 
just visual artists, is how much our income varies from 
year to year. A friend who was awarded a grant one year 
to make a film had to undergo a painful audit, because 
that grant–more than 5 times her average annual in-
come–raised red flags for Canada Revenue Agency (CRA). 

An artist may get a grant to take time off their 
full-time day job. This makes income tax filing hell-
ish because there is no category for art grants. You can 
go through a bureaucratic nightmare because you got 
$1500 in exhibition assistance from the Ontario Arts 
Council to frame your works for an exhibition. It is a bit 
easier if the artist is self employed, but all the different 
deductions have to be eligible for their respective sources 
of revenue. According to a Canadian Conference of 
the Arts 2010 report, a number of artists who are ac-
knowledged as professionals in the community are not 
considered to be professionals by the Canada Revenue 
Agency under the “reasonable expectation of profit” test.

Historically, art as business has never been a good 
measure of the status of an artist, economic or other-
wise. Many “great” artists never lived to see the prices 
their work now fetches at auctions. Remnants of the 
medieval patronage system are still found in our current 
art-star fame or famine model. It would seem logical 
for an artist to sell work at a commercial gallery, but art 
dealers look for young artists: they want to be exclusive 
once the artist is signed and they have to be convinced 
that your sales will yield a profit. The Art Dealers 
Association of Canada does not have any members in 
Hamilton; galleries and gallery gift shops typically take 
40 percent of sales, and the artist has to pay for fram-
ing. For me, pricing my artwork for sale is complicated 
enough, and getting framed collagraphs to the market 
seems like one of those impossible fairy tale tasks: like 
hauling water in a sieve. How do I put a price tag on the 
fraction of a second of inspiration that leads to endless 
hours of thinking, sketching, experimenting, and the 
heavy physical labour of preparing a plate and pulling 
a print edition, or wedging clay for a sculptural piece? 
And why does the gallery get 40 percent of the expen-
sive frame and museum glass that I paid for? 

At the business end we can also draw parallels 

between the art and craft fair and any other trade or 
agricultural fair. The difference between artist and 
artisan is not in the creative process, but in the value 
assigned to the output, the label imposed by the mar-
ket. I recently created a series of porcelain holy water 
fountains that sold as artwork at the Hundred Dollar 
Gallery (closed last September). If I wanted to sell the 
stoups at a pottery sale, I could not possibly price them 
higher than eBay. Where a public gallery will pay an 
artist, art and craft fairs charge for exhibition space and 
they even charge artists to apply. The suggested for-
mula for the break-even point at fairs is to sell enough 
merchandise so that the cost of the table or booth is no 
more than 10 percent of sales. This goes for paintings, 
pots and heifers. It means that for a $2,000 booth at 

an art or craft fair, I would need to sell $20,000 worth 
of holy water fountains. Dividing that by $100 means 
I would need 200 of them. At the rate that I can make 
them in my studio, it would take me half a year or 
longer. An artist who spends half a year working on one 
drawing, like my friend Oscar Camilo de las Flores, 
needs that time to obsess with the creative process rather 
than to worry about making money.

Some artists do well at the art fair. Fine furniture 
maker Florian Holzinger started his digital art produc-
tion in 2009. He says he loves the direct contact with 
the buyer, and the fact that he has more control sitting 
in his booth at The Artist Project than he would if he 
were represented by a dealer. Visitors to the art fair pay 
admission and can be expected to be more serious about 
buying. This may work well for artist entrepreneurs, but 
I can’t wrap my head around it. There also seems to be 
a gender gap not only in the number of women artists 
whose primary income derives from sales, but also in 
our other earnings. In their 2014 Statistical Profile of 
Artists and Cultural Workers in Canada (based on the 
2011 Statistics Canada National Household and Labour 
Force surveys) Hill Strategies found that, “On average, 
female artists earn $22,600, 31 percent less than the 
average earnings of male artists.” 

Victoria Pearce, who moved to Crown Point recently, 
is a notable exception to the norm. Clients typically find 
her work in art tours, art shows, or gallery exhibitions. 
Designers, decorators, and even TV producers, commis-
sion her to paint murals, or a piece that responds to a 
personal space or specific dimensions. While she enjoys 
the challenge of a commission and earning $75,000 a 
year, she also craves time to “paint for myself.” 

Getting what she wished for during the 2008 
economic crisis, Victoria’s experience shows just how 
vulnerable the art market is. That year, after 10 suc-
cessful years at the Toronto Outdoor Art Exhibition 
(TOAE), she sold one piece. Still, she prefers the TOAE 
jury process over a less selective fair. “Finding a balance 
between making a living and painting your muse is a 
lifelong struggle for most artists. I have experienced 
the heady elation of commercial success … and the 
more personal satisfaction of painting ‘for myself.’ … 
The more successful you are the more independent 
you become as the client allows more freedom. This is 
something I really enjoyed but does not have the same 
satisfaction as working solely from your own heart and 
soul. Similarly, a series of work that finds its strength 
from that freedom can get stale if repeated without 
deviation. It is the branching and sometimes lashing out 
that creates excitement for an artist… Since purchas-
ing a work allows an artist to continue their path, your 
enjoyment and inclusion in any part of their process is 
an essential part of the creative circle.” (Victoria Pearce - 
victoriapearce.ca)

In my opinion, the best kind of income is the 
Canadian Artists’ Representation/Le Front des artistes 
canadiens (CARFAC) standard artist fee. This fee for 
service fits my philosophy of art as work, as cultural 
production, rather than merchandise. Public galler-
ies and artist-run centres that receive public funds are 
obligated to pay artists for exhibiting their work and 
presenting lectures, and for reproduction of their work 
whether in a catalogue (printed or online), posters, or 
mugs. CARFAC sets the fees for exhibitions, work-
shops, lectures and reproduction according to the size of 
the institution and the type of service provided by the 
artist. After a long struggle, CARFAC recently ratified a 
deal with the National Gallery.

Don’t get me wrong. I loved hanging out at The 
Café’s Makers’ Market one Sunday afternoon in 
November. I almost made the quota of return for the 
$20 table rental, and got to chat with many of my 
neighbours. I met up with my artisan sister Ama Luna 
(who creates jewelry) whom I had not seen since the 
eighties, and even got a commission as a result of my 
presence–two mugs for a fundraiser! It was fun, like 
attending my own gallery opening. However, staffing a 
booth for a whole week would simply be too much time 
away from the studio, where I can be socially awkward 
all by myself. 

Ingrid Mayrhofer is an independent arts professional who 
has been living in Crown Point since 2014. 
www.ingridmayrhofer.ca

Art, whose business is 
it anyway?
by Ingrid Mayrhofer

“A lot of lip service has been paid to art-
ists and cultural workers for their role 
in the revitalization and reframing of 
Hamilton as a dynamic, creative city. 
Most cultural workers, aside from those 
working for a few key employers, lead 
economically precarious lives.” 
(Tara Bursey - www.tara-bursey.com)

“Being a successful artist for me has 
meant that I am also running a busi-
ness. This has required the develop-
ment of skills that can appear at odds 
with being an artist ... However I have 
discovered many benefits in expand-
ing my understanding of these things. 
I have found the people of Hamilton 
to be incredibly supportive of the arts. 
I am eternally grateful to the Hamilton 
community for giving me the opportu-
nity to make a living doing what I love.” 
(Paul Elia - www.paulelia.ca)

Source: Hamilton Arts Council

34%
Percentage of 

Hamilton artists 
earning less than 

$20,000

56%
Percentage of 

Hamilton artists 
earning less than 

$33,000

$27,000
Median income for 
Hamilton artists 

in 2011
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By Stacey Mcphail

City School is bringing Mohawk 
College to the community. 

City School by Mohawk is an initia-
tive based on community input and 
consultation that seeks to break down 
barriers to postsecondary education and 
employment. We believe strongly that 
education is the key to unlock potential 
and we strive to empower Hamiltonians 
with the skills and confidence to reach 
their academic and employment goals. 

Who is City School for? It’s for anyone 
who isn’t in high school, college, or 
university who is starting to think about 
their future. Don’t worry about high 
school completion or transcripts. And 
don’t worry about fees—everything City 
School does is free. The credit courses, 
taught by Mohawk College instructors, 
are full courses exactly like the ones on 
campus, except they’re free, they’re in the 
community, and they’re specially selected 
based on what residents tell us they want 
to learn. 

And don’t worry if you don’t have the 
time to dedicate to a course. Even though 
we try to accommodate as many people 
as possible by offering courses during the 
day, evening, and weekends, we under-
stand that not everyone wants to, or is 
ready to, take a full course. That’s why 
we also offer workshops and speakers to 
give short-term tastes of college-related 
programming. 

City School first opened its doors 
at the Eva Rothwell Centre, at 460 
Wentworth Street North, in October of 
2015. Since then we’ve partnered with 
the Hamilton Public Library to deliver 
programming at Central Library and we 
are currently building a mobile classroom 
that will be able to reach even more 
Hamilton neighbourhoods in fall 2017. 
Eight courses have been delivered in the 
community so far and almost 60 college 
credits have been earned by residents 
from across the city. 

Needless to say, 2016 was a whirlwind 
year—and 2017 will be too!

Along with two credit courses start-
ing at each of our two locations this 
February, we have even more speakers, 
workshops, and after-school programs for 
youth bringing college-related learning 
experiences to the community. We’re also 
busy planning our next phase with the 
Mobile Classroom, including taking rec-
ommendations for courses and locations. 

City School, a project of the col-
lege’s strategy for Community Access 
and Engagement, represents its com-
mitment to bringing Mohawk to more 
neighbourhoods in Hamilton. The goal 
is not only to improve access to postsec-
ondary education but also to support 
neighbourhoods in their action plans 
and community development. We’ve 
partnered with other groups and or-
ganizations to bring you collaborative 
community events and training such as 
Change Camp and the Community Skill 
Building Network, designed to empower 
residents with the skills needed to make 

the changes they want to see in their 
neighbourhoods. We also get Mohawk 
students involved in community initia-
tives to offer them experiential learning 
opportunities that benefit the city and 
support exiting activities. 

We love hearing from our neighbours 
across Hamilton about ways Mohawk 
can continue to support you and invite 
your input. What courses we can offer? 
What do you want to learn about? Tell 
us how we can support your community 
initiatives and where you would like to 

see the mobile classroom!
You can find us in the community 

at Central Library, Barton Library, 541 
Eatery & Exchange, and at neighbour-
hood meetings. Call us at 905-575-2489, 
email us at cityschool@mohawkcollege.
ca, visit us online at www.mohawkcol-
lege.ca/cityschool, find us on Facebook, 
or connect on Twitter @mocityschool. 

Stacy Mcphail works with City School by 
Mohawk.

City School ©Richard Hampshire

Lyn and Anita complete an assignment for their Family Dynamics 
course at the Eva Rothwell Centre.
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POINTS FROM THE PAST

by Brendan Oliver

The Jockey Club—most people 
remember it as a race track, a tavern, 

or the eventual location of a shopping 
mall. But it was more than that. The 
Jockey Club grounds hold an important 
place in Hamilton’s history.

The property, bounded by Ottawa 
Street, Kenilworth, Barton and the rail-
way tracks, was purchased from Mr. J.W. 
Gage at a cost of $250 an acre. Originally 
it was to be named Hendrie Park after 
Mr. William Hendrie, then President of 
the Ontario Jockey Club. The club, de-
signed to be the finest in North America, 
held its first race on June 1, 1893.

Race-day patrons paid a 50-cent 
admission to the field or a one-dollar ad-
mission to the grounds and grandstand. 
Inside, guests found a sprawling property 
complete with a clubhouse, betting ring, 
saddling paddocks, and stables. The 
grandstand (the design of which was de-
scribed simply as handsome) faced south 
toward the mountain and could seat up 
to 1,500 people.

The grounds featured two race tracks, 
one within the other. In the center was 
a steeplechase track complete with water 
jumps. The first winner at the track was 
a horse named Victorious who won by a 
nose.

On Dominion Day 1911 a great fire 
consumed the original grandstand. 
By 1912 a new one had been erected, 
just in time for the start of the racing 

season. The new grandstand was the 
design of Stewart Thomson McPhie, the 
Hamilton-born architect who also de-
signed Laidlaw Memorial United Church 
on Ottawa Street.

Through the years the track was 
used for other forms of racing. In 1904 
Hamilton’s first car race was held on the 
track and, in 1908, a 100-yard exhib-
ition run was held featuring Hamilton’s 
Olympic gold medalist sprinter Bobbie 
Kerr.

When the influenza pandemic of 1918 
struck Hamilton it infected some 4,500 
people and took 635 lives. Between 
October and December of that year the 
club house, situated about where the Beer 
Store now stands, was used as a tempor-
ary infirmary caring for only the most 
serious cases. In all, 23 patients died at 
the Jockey Club Emergency Hospital.

By the late 1940s the track was in 
decline with locals complaining of dust, 
flies, and rats at the site. In the early 
1950s the grounds were cleared to make 
way for the Greater Hamilton Shopping 
Centre otherwise known as the Centre 
Mall.

One reminder of the old Jockey Club 
is Martimas Avenue, located just north 
of the tracks and two blocks west of 
Kenilworth. The street, named for one 
of Mr. Hendrie’s prize-winning thor-
oughbreds, is a subtle reminder of Crown 
Point’s horse-racing past.

Brendan Oliver is a history enthusiast who 
enjoys researching the past. He lives in 
Crown Point with his wife and daughter.

The Jockey Club

Addressing social isolation among seniors

The Jockey Club grounds hold an important place in Hamilton’s history.
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by Joey Coleman

During January’s Seniors Advisory 
Committee, there was a brief up-

date on research about seniors living in 
social isolation in Hamilton.

The project is funded by the federal 
government and City staff are presently 
in the research and consultation phase 
of drafting a city-wide plan to reduce 
seniors social isolation.

Social isolation is a public health con-
cern, research—including at McMaster 
University—shows that social isolation 
has health impacts both decreasing qual-
ity and length of life.

As the number of seniors - and their 
proportion of the overall population - 
increases, addressing quality of life issues 
such as isolation will be critical not only 
to seniors, but to all of us as we need to 

find cost effective means of decreasing 
health care costs, and finding ways for 
seniors to meaningfully engage in our 
community will be critical to the quality 
of life of all of us.

I wasn’t aware of this study prior to 
today’s meeting, it’s one I’ll be watching 
for—this is an important issue, it is good 
to see planning for it.

Joey Coleman is an independent journalist 
operating The Public Record (www.
thepublicrecord.ca) and reporting on 
City Hall. This report is published under 
a Creative Commons License and the 
original can be found at https://now.
thepublicrecord.ca/2017/01/06/
addressing-social-isolation-among-
seniors-hamilton-seniors-advisory-
committee/

©Jason Parks

The City of Hamilton is planning to reduce isolation among seniors 
to mitigate health impacts. Photo published unaltered under a 
Creative Commons License.
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by Matthew Green

It has been two years since I took office 
as City Councillor for Ward 3, so I 

want to share with you the highlights 
of what has been accomplished so far. 
Below you will find a list of policy initia-
tives in the form of motions to Council, 
as well, to the right, a list of financial 
investments in the community. Because 
our team is all about “we”, we are also 
creating a video shout-out highlighting 
fantastic community-led initiatives (such 
as Beautiful Alleys, Vision Zero, and the 
Tip the Scale—Dip the Tax) that have 
borne fruit in the last two years. Some of 
these have come out of the shared vision 
of groups of residents, some because of 
tragic events, and some from a need for 
systemic change. You can find the video 
online at matthewgreen.ca. Take a 
minute to congratulate yourselves and 
your neighbours and remind each other 
of all the great things that are—and 
aren’t—in the video.

When I campaigned to be your City 
Councillor, I did so with a vision of 
helping to create a Ward 3 that is safe, 
vibrant, and full of opportunity for all. I 
went door to door on every street in the 
ward (twice) speaking with and listening 
to many of you. I saw your strengths, 
heard your complaints, and empathized 
with the hopes in your hearts. We—
the people—are the greatest assets of 
this community. We are the engines of 
change. When I say “we”, of course, I 
mean everyone.

We have had some calls and comments 
to our office from people who believe that 
serving the Black community, or the 
Syrian community, or whatever com-
munity is in need of support, is outside 
of the purview of a City Councillor. I 
say it is exactly the purview of a City 
Councillor. For us to have a meaning-
ful discussion about progress—about 
tackling poverty, employment, housing, 
social innovations, and our shining entre-
preneurs—it has to be about everyone.

Inasmuch as any of us are participat-
ing in our socio-economic system, we 
are each complicit in its flaws. There 
are many people in Ward 3 with lived 
experience of how the system is actively 
thwarting their efforts to be safe, to be 
part of a vibrant community, and to 
take advantage of opportunities. It is not 
something that can be argued against—
it is their actual experience, often over 
and over again. There is an opportunity 
for the rest of the community to listen, 
and to learn, and to work together to 
help change the system. Many of us are 
already doing what we can to help. We 
need to do more.

Ward 3 and Hamilton are poised, 
as we are in so many areas, to be lead-
ers in making our communities truly 
inclusive and truly safe. Only then will 
our communities be truly vibrant with 
opportunities for all. 

Listen to your neighbours. Listen with 
hope, not fear. Listen with your hearts.

Your friend and neighbour, Matthew Green

Motions
SCAN - Safer Communities and Neighbourhoods
Inclusion Policy on Traditional First Nations Ceremonies
Gun Amnesty and Buyback Program for Unwanted Illegal Firearms
Opposition to Port Fuels & Materials Services Inc Energy-From-Waste Facility
Gage Park Tropical Greenhouse Capital Funding Allocation
Jimmy Thompson Pool and Bernie Morelli Centre
Lincoln Alexander Day Motion
Marketing and Scheduling of Tim Horton’s Stadium Facilities
Motion Two-Way Wentworth St Conversion
Operation of Elevators in Multi-Storey Residential Buildings
Pay Day Loans Act
Feasibility of Inclusionary Zoning
The Right to a Healthy Environment – Blue Dot
Police Surplus Motion
Vision Zero – Comprehensive Plan to Improve Road Safety
Habitat III Conference, Quito, Ecuador
Hamilton Home Energy Retrofit Opportunity (Hamilton H.E.R.O Program)
Digital Inclusion Notice of Motion (Gage Park Wifi)
Initiative to Increase Affordable Housing and Reduce Poverty by Investing in People
A Bank for Everyone – Support Postal Banking

WARD 3 NEWS

Financial Allocations in Ward 3 
AMOUNT

$2.5 million

$2.5 million

$1.5 million

$150,000

$3.7 million

$30,000

$65,000

$25,000

$253,000

$170,000

$200,000

$633,000

$250,000

$84,500

$100,000

$100,000

$100,000

$330,000

$190,000

$230,000

$175,000

$20,000

$25,000

$45,000

DETAILS

Renovation of pools, change 
rooms, beach strip added.

Building new Bernie Morelli 
rec centre.

Upgrade and renewal of parts 
of the facility.

Building the Gage Park Pump 
Track in the park.

Upgrade and rebuild of the 
Gage Park Greenhouse.

Renewal of the Clubhouse at 
Powell Park to be used as a 
community space

Makeover for Park including 
Literacy Pods and reclaiming 
alleyway space.

Livestream of Tragically Hip: 
A National Celebration 
Concert in Gage Park

Includes various investments 
in traffic calming in Ward 3.

Conversion of Wentworth 
Street to a completely two 
way street.

Converting a traffic signal at 
Gage and Maplewood from a 
partial pedestrian signal to a 
full three way light.

Additional money allocated 
for sidewalk repair in Ward 3. 
Normal budget is ~$50,000 
per year. 

Major Public Art Project for 
the Stadium

Money invested to repair 
vacant CHH units.

Road Work on Wilson from 
Wentworth to Sherman.

Bridge 330 Birch Ave, 75m s/o 
Burlington St E.

Bridge 332 Birch Ave, 95 n/o 
Princess St.

Partial Two Way Conversion of 
Victoria Ave N from Barton to 
Burlington.

Complete reconstruction of 
Albemarle Gertrude to end.

Storm Outfall Repair at Pier 14.

Extreme Park Makeover 
including solar panel charging 
station, and bike repair facility.

Extreme Park Makeover

Extreme Park Makeover

INVESTMENT

Birge Park Pool Renovation

Bernie Morelli Rec Centre

Pinky Lewis Renewal

Pump Track

Gage Park Greenhouse

Powell Park Facility 
Upgrade

Woodlands Park 

Tragically Hip: A National 
Celebration

Traffic Calming Sherman 
Hub

Two Way Wentworth

Full signal installation at 
Gage and Maplewood

Sidewalk Renewal

Public Art

Housing 

Roads Construction

Roads Construction

Roads Construction

Partial Two Way

Roads

Stormwater

Pedestrian Signal at East 
Ave and King

Lifesaver Park

Pinky Lewis Parkette

Powell Park

YEAR

2015

Allocations 
in 2015, 2016. 
Building TBD.

2015

2016

2016

2016/2017

2016

2015/2016

2016 
Allocation, 
2017 
Completion

2015/2016

2016

2016

2016

2016

2015

2015

2015

2015
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POINT BUSINESS

Wick’d Wax Creations, owned by Wes Fletcher, 
was recognized with a Gold in the Specator’s 
Readers’ Choice Awards last year for candles 
which he hand crafts with natural and non-
GMO materials. Visit wickdwaxcreations.com

Doug Pawson stands behind an array of 
goodness at Turtledoves which recently 
opened on Ottawa Street, next to Blacksheep 
Snack Bar, offering gluten free baked goods. 
Visit turtledovesbakery.ca.

Carmen Alfano own The Parm House 
specializing in home made Italian dishes and 
sandwiches. He recently announced expanded 
hours and he has been accepted as a vendor 
for Dofasco. Visit theparmhouse.com.

Jim Elliot (right) works with Andy Johnson who owns 
Barnboardstore.com, on Cannon next to KW Real Estate, 
selling, yes, barn board, as well as custom furniture and 
unique pieces of wood. Visit barnboardstore.com.

Employee Pat Eelkema tends to 
customers at the ever popular 
AllSorts Gallery which has recently 
moved next door to the Cannon 
Coffee Co. Visit allsortsgallery.com.

From left, Arro Hossain, Zarbuft Mayo, and 
Sandy Mackay. KW Realty at 1044 Cannon 
St. East boasts a beautiful and modern sales 
office and offers services to all of Hamilton. 
Visit kellerwilliamsrealty.ca/kwca.

Patti Harrison opened the Dragon’s Lair Unleashed in time for Christmas and just steps from Rick 
Rack Coffee on Ottawa Street. She sells a wide variety of the weird and wonderful. Visit facebook.
com/dragonslairunleashed.

Christine Cayuga owns Gage Park Diner 
at Main just east of Gage. Her cozy 
restaurant serves up home cooked meals 
and wins regular praise on Facebook. Visit 
gageparkdiner.com.

Mark Jensen recently opened Crown Point 
Games on Main Street East just West of 
Wexford. He offers an array of electronic 
games and gadgets. Visit facebook.com/
CrownpointGames.

Samantha Roketta manages Revolution 
Records beside Barefoot Babies on Ottawa 
Street. Selling new and used vinyl, turntables 
and movies, the store is also dog friendly. Visit 
facebook.com/revolutionrecords166.
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POINT BUSINESS

Grant Koropatnicki who owns the 
EndZone with his family, is shown 
with wait staff. Sports, big screens, 
classic rock, food and refreshments 
are all on tap. Visit facebook.com/The-
EndZone-Bar-Grill-118875491799843

Nick Prouse, shown making soap, operates 
Prouse Pottery & Soap Co. with Jennifer 
VanderMarel Prouse providing an array of 
crafts and gift items as well as lessons. 
Visit prousepotteryandsoap.com.

Tiana, left, and Alyssa Crossman own Rick 
Rack Coffee House at 292 Ottawa St. North 
surrounded by fabric and antique stores. 
Along with coffee and tea they offer weary 
shoppers a comfortable atmosphere to enjoy 
sandwiches and pastries all made on site. 
Visit rickrackcoffeehouse.com.

John Gut and his wife have been operating The Textile Centre since 
it opened in 1963. By now they are happily retired. They experienced 
good years until the 1980s when business began to slow but remained 
steady. John says business has been picking up again, but it’s not the 
same. Young people are again interested in sewing but their interests 
are artistic or professional where once it was economic or practical. 
Best wishes in their retirement.

Masako Chang minds her daughter’s very popular business, Simply 
Zen, which moved from Locke Street to Ottawa Street North 
between Turtledoves and AllSorts Gallery. Visit facebook.com/
simplyzenhamilton.

Barista Sarah Craske preps a coffee at Ward IV Coffee 
Bar located on Main Street just east of Kenilworth in 
Homeside. Visit wardiv.com.

Employee Greer Lewis poses with Peaches at 
the ever popular and eco friendly Barefoot 
Babies on Ottawa Street opposite Laidlaw 
United Church. Visit barefootbabies.ca.

Matt Burrows owns Mancala Monk with his 
wife Gene. A board game cafe that serves 
up good brew and good food to eager 
competitors, they operate one of the most 
popular new businesses in Crown Point. 
Visit mancalamonk.com.

Barry Oickle owns and operates Game 
Day Games on Kenilworth, opposite the 
Tim Hortons, selling electronic games and 
equipment. He is an active player in the 
revitalization effort. Visit facebook.com/
GamedayEveryday.

Michael Heddle owns and operates Bounty 
Hunter Toys on Ottawa Street south of 
Roxborough selling comic books, toys, and 
collectibles and has been recognized as a 
platinum winner of The Specator’s Readers’ 
Choice Awards. Visit bountyhuntertoys.com.

©All Photos by Sean Hurley
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Un-finding my voice
by Larry Pattison

It took me a long time to find my vocal cords. There 
is great inner power in finding one’s voice, but there 

are dangers as well. My confidence, mental well-being, 
and overall spirit have drastically changed over the 
years and for this I am grateful.

I’ve been honoured and humbled to serve as 
your elected school board official for two years as of 
December 5th. When I look back (fifty years from 
now I hope!) the most important things will be the 
part I played in raising my children and, through 
those lessons, my contributions towards the better-
ment of our community. I don’t need to be famous, 
rich, the loudest voice in the crowd, or even always 
right. I just want to do my part. I want a better com-
munity for my family and friends and, despite all our 
differences, surely that is what we all want.

I’ve seen some conflict lately that has upset me, 
mostly because I care for everyone in my commun-
ity. I see so many passionate people with the same 
end goals doing so much out of the goodness of their 
hearts. I’m regretful for engaging in a recent com-
munity discussion and questioning others’ leadership. 
It seems that finding your voice can easily take you 
down a path that doesn’t represent the leader you want 
to be.

There is a difference between criticism and critique. 
Criticism aims to find fault or lay blame. Although 
critique is evaluative, analytical, and challenging at 
times, its purpose is positive and the process is honest 
and kind. I don’t believe we should be criticising our 
fellow community members. And sometimes advice 
is best offered in private—and in person. Our focus 
must be on the kind of people we want to be, rather 
than what we want to see in others.

The only marker I have set for myself as a leader is 
imagining my girls—or any child for that matter—
watching or listening when engaging in any form of 
conversation. I’ve lost focus on this at various times 
in my life and it’s time to stop making some of these 
same mistakes. I am sorry for those I have hurt. I have 
watched how politicians or celebrities are treated in 
the media and on social media, and it’s always some-
thing that has sickened me. Even so, it is easy for us 
to be caught up in this ourselves whether in a public 
forum or over a few suds with buds.

So, although sticking a piece of tape over my 
mouth isn’t an ideal proposal for someone who is sup-
posed to be carrying your voice through to boards and 
committees, it was while sitting among our city’s new 
Indigenous Education Circle that this very personal 
need became evident. It’s an important time for me to 
listen to others.

We can’t know where we are going unless we have 
a good understanding of where we’ve been. Through 
our family and community elders, and the lessons 
our country is learning about our indigenous roots, 
I believe we will all gain a much more humbling 
understanding of the work we need to do to continue 
to build the communities we wish to create for our 
youth.

Although I will be listening much more, it is my 
belief that through this exercise your voices will come 
through even stronger and with greater effect.

Megwich. Thank you.

Larry Pattison is the HWDSB Trustee for Ward 3, and 
father of two girls.

POINT PEOPLE

Max Francis is behind one of the hottest brands in Hamilton.
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EDUCATION MATTERS

Max Francis
by Jeff Hayward

Max Francis is behind True Hamiltonian, one of 
the hottest brands in Hamilton. It’s the one as-

sociated with the “Hamilton is Home” apparel you’ve 
probably seen around town. 

On Ottawa Street North Max recently opened a 
flagship store which has been well received. I sent him a 
handful of questions about how the brand came to frui-
tion and what he likes about the neighbourhood. 

Q: Did you grow up in Hamilton? If not, where?
A: Even though I’ve lived here for 20 years plus, I’m 
actually from Fort Lauderdale, Florida. 

Q: When and how did True Hamiltonian get its start? 
What is the Centre3 connection? 
A: True Hamiltonian started five years ago as a single 
T-shirt that was meant to proclaim my affection for 
this city. Turns out that a lot of people feel the same 
way I do. Starting out I had no idea how to screen print 
a T-shirt, but every art crawl I’d walk by Centre3 (on 
James Street North) and one day I wandered in. I was 
given a tour and realized the perfect fit between what 
they do and what I was trying to do. Not only do I still 
print there but I also mentor a screen-printing class and 
teach two other classes through their NuSteel program. 
Centre3 has been a game changer for us. 

Q: What is the vision behind your brand and what 
do you hope to accomplish with it?
A: The vision is simple. Hamilton gets a lot of flack and 

some of it is deserved. The thing is that this is such a 
great community with such great people. What we want 
to do is shine a light on that greatness. The one caveat 
is that it has to be a uniform light; there is no room for 
exclusion in our vision of this great city.

Q: What do you like about the Crown Point neighbour-
hood and why did you decide to open a business here?
A: This neighbourhood was a no-brainer. My daughter 
and I came down here about a year ago for one of the 
summer street festivals and had the best day. We ran 
into so many families we knew and the atmosphere was 
so kid- and family-friendly. That’s exactly what I was 
looking for and I found it here.

Q: What would you most like to see for the future of 
the Crown Point neighbourhood?
A: I think the people guiding the revival of this area are 
doing a great job. Parking enforcement could definitely 
lay off the people making the trek here to shop, but 
otherwise I think it’s great.

Q: Any other interesting info you’d like to share 
about your experiences in the neighbourhood?
A: The sincere and heartfelt welcome we’ve received 
since opening has been a breath of fresh air. We can’t 
thank everyone enough for the warm welcome and 
support.

If you’d like to learn more about True Hamiltonian, 
follow them on Facebook at fb.com/truehamiltonian.

Jeff Hayward is a Crown Point resident and ex-pat 
Torontonian who is enjoying watching his new 
neighbourhood grow.

• Connect with friendly people
• Make your ideas happen
• Help make Crown Point better

We meet the 3rd Monday of every 
month, 6:30 - 8:30 p.m.

For more info visit:
CROWNPOINTHAMILTON.CA

THE CROWN POINT 
COMMUNITY 

PLANNING TEAM
is a resident-led neighbourhood network...

THE GOOD FOOD BOX
is a non-profit distribution 
program that makes fresh 
local food available to 
everyone at a discount. 

Visit our site for more info:

EAT BETTER IN 2017!

www.environmenthamilton.org
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VOLUNTEERS NEEDED FOR THIS NEWSPAPER

The Point is created through the work of an army of wonderful volunteers. We plan, 
write, edit, layout, and proofread. We sell ads and manage payments. We do this 

because we love our community. We want to share this passion with you. 

Contact us to chat at
contactthepoint@gmail.com

By by Bev Wagar

In early December, on a chilly day well 
past the long-john threshold, I headed 

to Ottawa Street on a mission to buy 
eggs, walk the dog, and shake off the 
Saturday afternoon cabin fever. Reaching 
Ottawa Street I saw my friend Elizabeth 
and her family on the other side of the 
road. She yelled, “Hi Wagley!” Wags and 
waves ensued.

A few minutes later, Dora’s eggs 
stashed in my bag and homeward bound, 
I poked my head into Pura Vida. Sauro’s 
place was packed with espresso drinkers 
but he still called out, “Hello Bev! Hello 
Wagley!”

Passing the Cannon I saw a friend 
sitting at the big table in front. She didn’t 
respond to my embarrassing knocks on 
the window so I dashed in to say hi. The 
place was full of steamy good smells and 
latte drinkers. My friend happily mod-
elled her new haircut from Onyx and 
gave me a piece of her cookie for Wagley.

Back on the street, in front of Laidlaw 
Church, I was hailed again. Two more 
Crown Pointers, known for their ex-
ceptional looks, height, and fitness, had 
more waves and greetings. 

Hurrying home in the cold I reflected 
on the warmth of Ottawa Street—seeing 
so many people I know, everyone saying 
“hi!” Ottawa Street is indeed our “hi” 
street—our high street. 

In England, “High Street” is the most 
common street name. It’s the traditional 
name for a town’s main road. Most towns 
have a high street regardless of whether it 
goes by that name— it’s where the shops 
are. The collection of small, independ-
ent businesses are what make each place 
unique. 

My husband and I used to live in 
the country, 25 kilometres south of 
Tillsonburg. Shopping trips to town 
were not only necessary for provisions, 
they also provided the social connec-
tion missing from our acre of paradise. 
Tillsonburg, despite the big box centre 
situated a few kilometres from the town 
centre (just outside the grasp of the local 
council), still had a functioning down-
town. There was a funky coffee shop, a 

bookstore, an independent drug store, 
several consignment stores, an electron-
ics shop, several clothing stores, and a 
nice library. Typical of small towns, the 
locals fondly recalled the good old days 
when the downtown bustled and times 
were less tough. Then they would roar 
up Highway 3 to the Walmart where the 
few nickels they saved went right back 
into the gas tanks of their F-150s.

Can we have it both ways? Can we 
have a thriving high street and a box mall 
on the outskirts of town? In England, 
car culture, suburban sprawl, homogen-
ized consumer demand, and economies 
of scale all conspire against the town 
centres. The threat is so great that a 
parliamentary committee was struck 
to deal with the demise of small shops. 
The resulting report, aptly named “High 
Street Britain: 2015” paid close attention 
to not only the size of the shops but also 
their independence. The underlying fear 
is that England’s towns, each with its 
distinctive local industry, farm produce, 
beer, and accent, will be lost forever. 
The traditional cultural and social hubs 
are being replaced by “clone towns” rife 
with fake facades, chain stores, and fresh 
asphalt.

Ottawa Street is Crown Point’s herit-
age street. It has survived both the old 
“Greater Hamilton Shopping Centre” 
and the new Centre Mall. Our high 
street, along with Gage Park, is the 
reason why Crown Point is a happen-
ing, bustling place with newcomers 
less interested in real estate deals and 
more interested in the diverse, active 
community. 

Don’t worry about the mall—it will 
take care of itself. Let’s take care of our 
high street. Go there, go often. Walk 
there, bike there, drive if you must. You 
won’t miss the extra nickel but you will 
miss Ottawa Street if we don’t support 
it. Especially now, in the season of short, 
cold days, when the merchants need us 
most. Grab your hat, your kids, your 
stringbag, your dog. Wave and say “hi!” 

Bev Wagar lives in Crown Point and can 
often be found hunting for fabrics and 
bargains on Ottawa Street.

Crown Point’s high street

T’was the season, Kenilworth!

Crown Point resident Erin Shacklette recognizes a neighbour on 
Ottawa Street this past summer.

by Jessica Serafin

I must say I am impressed and delighted 
with what I’ve seen happening on 

Kenilworth Avenue over the past year. 
Kenilworth—a street I’ve walked and 
driven along thousands of times since my 
childhood—has suddenly, in 2016, burst 
forth with undeniable signs of new life: 
the flowers, the artwork, the benches, the 
murals, and, most recently, the outpour-
ing of Christmas cheer that filled the 
street in December.

For the first time in decades, wreaths 
lined Kenilworth Avenue at Christmas. 
These pretty wreaths, simply being 
there on the lightposts, would have 
been enough Kenilworth holiday magic 
for me, but their installation by the 
City only marked the beginning of a 
December possibly more festive than the 
street has ever known. Soon after the 
wreaths went up, Trees Please Hamilton 
planted evergreen trees, freshly cut from 
a Hamilton Naturalists’ Club tree farm, 
in some of the colourful planters along 
the street. Trees! Then, on Saturday 
December 17, dozens upon dozens of 
people came out for ’Tis the Season, 
Kenilworth!—the first-ever Kenilworth 
Christmastime street festival.

Businesses up and down the street 
decorated their stores and donated treats 
and giveaways for the event. Many 
participated in the “Kenilworth History 
and Mystery Passport” by providing the 

answers to intriguing questions about 
Kenilworth’s past. Individuals, families, 
and groups of friends of all ages enthusi-
astically took part in the activities of the 
day, which included visiting shops along 
the street to get the answers to passport 
questions; decorating the evergreen trees 
and vacant storefronts with donated 
ornaments; and singing carols along with 
the Hamilton Sings! choir (during which 
time car after car slowed down and rolled 
down windows to catch a listen of the 
beautiful carol sing-a-long). 

People shopped and ate along 
Kenilworth. Children enjoyed firetruck 
tours and special library stories and 
crafts. Acknowledgement needs to go 
out to NDulgence Salon and Spa and 
Renegade Tattoo for teaming up to de-
liver an extraordinary fun experience for 
people to visit with Santa and get their 
pictures taken.

The evergreen trees, to my astonish-
ment, appeared even more magnificent 
in the days that followed the event, as 
more and more decorations dressed their 
boughs. As of New Year’s Day, the trees 
are still standing, sparkling in their com-
munity adorned splendour. 

It’s going to be a great 2017, 
Kenilworth! See the photo on page 2 for 
additional acknowledgements.

Jessica Serafin is a lifelong Hamiltonian 
and the newest member of the Love Your 
Kenilworth team.

Jessica Serafin decorates a tree during ’Tis the Season, Kenilworth!, a 
well-attended first-time event. Erich’s Cupboard collected food and 
donations; Tim Hortons provided hot chocolate and coffee; Bob’s 
Scuba Shop gave out chocolate chip cookies wrapped in red ribbon; 
Print Design Plus (NorthernEx) held a grand opening celebration; 
Hamilton’s Snowflake Lady gave out snowflake-making kits; the 
Love Your Kenilworth team provided treats and home-baked sugar 
cookies. Big thanks to Councillor Sam Merulla for his active support 
and quick responses and along with The Music Study for getting 
wreaths up on Kenilworth once again. Also to Environment Hamilton 
and The Hamilton Naturalists’ Club for planting trees for the season.
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by Shiona Mackenzie 

With its great recording studios, 
music stores, and festivals, 

Hamilton has been cultivating musical 
talent and its creation for decades. It is 
now poised to join the ranks of great 
music cities like Nashville, Memphis, and 
Melbourne. That’s part of the appeal for 
a couple of music makers and educators 
who have launched a small business in 
Crown Point after 15 years performing 
and teaching in the Greater Toronto Area 
and in British Columbia.

Vanessa and Jason Benoit, founders 
of The Music Study on Cannon near 
Kenilworth, share a lifelong love of 
music. “Hamilton has a vibrant and di-
verse music scene, which we are proud to 
have become a part of,” Vanessa tells me.

Both of them began studying and 
performing music during childhood. 
Vanessa took private piano lessons from 
the age of four through high school, 
after which she obtained a Bachelor of 
Fine Arts in vocal performance from 
York University. Jason participated for 
many years in choirs and bands, received 
coaching for solo vocal performance in 
musical theatre, studied piano and, later 
on, banjo and guitar with professional 
musicians at advanced levels. 

He hails from a musical family; his 
initial guitar learning came from relatives, 
including an uncle who is a professional 
guitarist. “Much of our informal educa-
tion has come directly from the experience 
of performing and recording as profes-
sional musicians, from working in various 
places as music teachers, and from col-
leagues in our field,” Jason explains. 

Today, they give others an opportunity 
to discover their own musicality. “We’ve 
learned that music instruction works 
best when it focuses on the student’s 
dreams and communicates concepts that 
are valid across many genres of music, 
while zeroing in on specifics. When the 
student feels encouraged, empowered, 

and inspired, and has fun with music, 
the student makes better progress.” 

Vanessa concurs: “Helping people give 
expression to their unique creativity is 
the key to our approach. We consider the 
development of individual creativity to 
be incredibly important for making the 
world a better place for everyone.”

The Music Study offers music pro-
grammes for all ages. Area residents 
Karen Walker and Don Grunsten are 
among their students. 

“Learning as an adult isn’t linear; it’s 
all over the place and connects to lots of 
other areas of your life,” Karen observes. 
“Music is like learning a new language 
or way of communication. As a beginner 
in piano, the lessons have sparked my 
imagination and stimulated my brain 
in ways I never could have imagined. 
Vanessa’s approach allows me to be self-
directed. She coaches me and answers 
my questions. I started to write my own 
composition, and Vanessa helped me to 
get it onto paper so I could see what it 
looked like. I always thought learning 
piano would be too complicated and it 
would take months before I could play 
even the simplest little song, but within 
three lessons I was already using both 
hands to play—not that well, maybe, but 
I’d already gained an understanding of 
how to read music.”

Don decided to take piano lessons 
because he always wanted to play an 
instrument. “It’s a bucket list thing for 
me,” he says. “Vanessa’s a gifted teacher 
who likes her work and is very good at it, 
which makes the experience a lot of fun.”

“Our youngest student is one year old 
and our eldest is a senior,” says Vanessa. 
“We offer a toddler-and-parent group 
class and a “Music Friends” group class 
for students four to six years of age. As 
well, we give private or semi-private 
lessons in piano, voice, guitar, banjo, 
mandolin, ukulele, drums, and custom-
ized lessons in songwriting and music 
theory.”

Vanessa and Jason appreciate, create, 
and perform a range of styles including 
classical, jazz, pop, bluegrass, alterna-
tive country—even experimental noise 
and punk. Their folk/alt-country band, 
“Deciduous”, has performed across 
Ontario and released a digital album 
titled “Wilder Than Me” in 2015. Bruce, 
their infant son, has been keeping the 
couple busy too, but plans are in the 
works to record a second album, book 
shows, and produce teaching and learn-
ing materials for their music instruction 
method.

“The Crown Point and Homeside 
communities have been very welcoming 
and supportive,” says Jason. “It’s excit-
ing to foster the musical interests of local 
students as we continue to grow as musi-
cians, composers and teachers.”

Are you a Hamiltonian keen to 
develop a new musical skill or refresh a 
rusty one? The Music Study offers a free 
trial lesson. Registration is required and 

times are limited, so contact Jason and 
Vanessa for more information and reserve 
your place early. Long may you, and 
Hamilton, the Music City, play! 

Shiona Mackenzie is a communications 
professional with 17 years of international 
experience and a lifelong love of the arts.

Let the music play

@OttawaStreetBIA @OttawaSt_BIA 

7am - 3pm • JANUARY 7 - APRIL 25 

Market Office - 204 Ottawa Street North, Hamilton
Tel. 905.544.5822

OttawaStreetFarmers.com

INTERNATIONAL WOMEN’S DAY 

WEDNESDAY, MARCH 8th 

LET’S CELEBRATE WOMEN WITH A YELLOW ROSE 
ON OTTAWA STREET NORTH 

(WHILE SUPPLIES LAST) 

ShopOttawaStreet.com
@OttawaStMarket 

MUSIC AND ART

L-R: Don Grunsten, Vanessa Benoit, Karen Walker, Jason Benoit. The 
Music Study is located at 1383 Cannon St. East. Call 289-684-7127 or 
email info@themusicstudy.ca. Website: www.themusicstudy.ca

WANT TO GET CONNECTED  
WITH YOUR COMMUNITY? 

Join Crown Point Planning 
Team’sFacebook Group at 

“Crown Point Hub” 
or, follow the planning team’s 

web page at 
www.crownpointhamilton.ca

or Twitter feed 
@CrownPointHub
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THE CAFÉ

Shabby & Chic & Everything Neat 

Home Decor 

Vintage & Antique Furniture 

Chalk Paint by Annie Sloan 

Miss Mustard Seed Milk Paint 

www.thepaintedbench.ca
208 Ottawa St., North, 

HAMILTON 
289.389.9281

TM

TM

Gentle Healing Lentil Soup
(makes 6 servings)

4 cups water
1 cup yellow lentil, rinsed well
1 tsp turmeric
Pinch of salt (or to taste)
10 oz frozen spinach (or 2 cups fresh 
spinach), chopped
1 Tbsp extra-virgin olive oil
1 tsp cumin seeds
1 cup onion, chopped
3 cloves garlic, chopped
2 tsp coriander powder
1 tsp homemade Garam Masala (see 
below)
4 Tbsp lemon juice

Bring the water to a boil in a large pot 
and add the lentil.

Lower the heat to medium, add the 
turmeric and salt, and simmer for 35 
minutes.

After 20 minutes, uncover pot and 
skim off lentil foam with a spoon.

Add the spinach and cook for 4 to 5 
minutes until the spinach is tender.

About 10 minutes before the lentil is 
ready, gently heat the oil in a skillet and 
then add the cumin seeds.

As they start to pop, add the onions 
and saute until translucent.

Add the garlic, coriander and garam 
masala and cook, stirring, for 2 minutes.

Add the lentil mixture and lemon 
juice. Stir and heat through.

Home made Garam Masala
(Makes 1 ⁄2 cup)

2 Tbsp cumin seeds
2 Tbsp coriander seeds
2 Tbsp cardamom seeds
1 stick cinnamon, broken into small 
pieces
1 tsp whole cloves
1 tsp freshly grated nutmeg
1/2 tsp saffron or safflower petals 
(optional)

Place all ingredients into a clean cof-
fee grinder and grind until it makes a 
fine powder.

Pour powder into an air tight glass jar 
and store in a cool, dark place.

Magdalena Wierzbicka is a Crown Point 
resident, co-founder of The Café and the 
Hamilton Dialogues, and a constant cre-
ator (just give her a tool!) in all areas of life.

Gentle Healing Lentil Soup
by Magdalena Wierzbicka

Lentil soup is a comfort food that feeds the body and the mind.
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Hundreds of residents have signed 
a “Fix the HSR” petition (http://

environmenthamilton.nation-
builder.com/fixthehsr) launched by 
Environment Hamilton, but so far city 
councillors don’t appear to be listen-
ing. After two straight years of falling 
ridership, another fare hike is already 
approved and the HSR is asking for only 
a modest budget increase.

The steep fare hikes imposed over 
the last two years have not generated 
anywhere near the revenues expected. 
Despite the hikes, HSR staff wrongly 
predicted ridership would go up and at 
this point would be up nearly 160,000 
rides per annum over 2014 levels. Instead 
it dropped by nearly 400,000 last year 
and just released revenue figures show 
it has dropped even further in 2016 – 
marking the sixth time it has declined in 
the last decade.

The city had expected to collect $43.2 
million from the fare box this year, but 
now acknowledges it will only take in 
$41.3 million. Despite that decline, the 
2017 budget assumes revenues will some 
how climb to $45.2 million – an expecta-
tion that may squeeze bus service if it 
again turns out to be wrong.

Part of that rosy assumption may rely 
on the ten cent fare hike next year that 
was approved by council back in March 
2015. That resolution also orders a fur-
ther 10 cent increase in 2018 and “annual 
fare increases of at least the consumer 
price index thereafter”. Paying atten-
tion to inflation however has not been 
council’s practice in putting city monies 
into the HSR.

“Hamilton has been spending increas-
ingly less on transit over time,” calculates 
Environment Hamilton. “Adjusting for 
inflation to 2016 dollars, the city spent 
$83.85 million on transit in 1994, $61.15 
million on transit in 2005, and $59.02 
million on transit in 2016.”

The group’s petition calls on city 
councillors “to take our city’s tran-
sit needs seriously by committing to 
substantially increase funding for the 
HSR.” Hopes that might happen were 
raised when the Trudeau government 
announced $36.5 million for Hamilton 
transit, but the requirement that the city 
match that subsidy was met with concern 
at city hall.

Staff recommended borrowing the 
matching dollars and adding nearly half 
a percent to property taxes to pay it back. 
Council balked and has now come up 
with using profits from electricity rates 
generated by Horizon Utilities to cover 
most and possibly the city’s entire share. 
The city is a part-owner of the electricity 
distributor and expects to get an extra 
dividend when Horizon merges with 
two other distributors and purchases the 
Hydro One network.

An option suggested by Environment 
Hamilton would see the city “spending 
more of our federal gas tax dollars on 
transit, like other cities do”. Hamilton 
gets $32 million every year from that 
grant, but puts less than ten percent 
toward transit.

Toronto and York region use all their 
gas tax grants for transit – the apparent 
original intention of the subsidy when 
it was established by the Paul Martin 
Liberal government in 2005 – while 
other cities like Brampton use at least 
half. Mississauga has spent more than a 
third of its gas tax monies on purchasing 
new buses – something quite different 
from the recent experience of HSR rid-
ers whose fare hikes were used to cover 
similar purchases in Hamilton.

The new Trudeau government grant 
can only be used for transit. With the 
matching city monies, it totals $73 mil-
lion. Of that just $10.4 million is being 
earmarked for new buses over the next 
decade. Another $15.1 million will go to 
replace existing ones as they reach their 
end of service. Almost twice that ($28.7 
million) will be used to kick-start a new 
bus storage barn, while smaller amounts 
will go to transit shelters ($7 million), 
automated passenger counters ($4.3 mil-
lion) and other HSR capital spending.

Council debate on the 2017operat-
ing budget starts on January 20, but 
the detailed consideration of the transit 
portion isn’t scheduled until February 21. 
That’s two days before the budget public 
consultation where residents get five min-
utes each to give their views on the city’s 
spending plans.

CATCH (Citizens at City Hall) updates use 
transcripts and/or public documents to 
highlight information about Hamilton 
civic affairs that is not generally available 
in the mass media. Detailed reports of 
City Hall meetings can be reviewed at 
hamiltoncatch.org. 

Fixing the HSR
by CATCH Hamilton

©Adam E. Moreira

The exciting times—holidays, new year, new beginnings—are over. Cold, grey, 
and windy days have become more irritating and we crave sun, fresh food, and 

green surroundings. This is the best time to take care of yourself. Slow down, go on 
vacation if you can, be mindful of what you eat. 

For me, winter is soup time! Here is a recipe for a soup we made recently during 
Mental Health Month.
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by Bev Wagar 

Even though my garden produces 
them for free, every year I buy seeds. 

Seed catalogues offer tantalizing pictures, 
glowing descriptions, and winter-dis-
pelling distraction. But there are more 
important reasons for purchasing seeds 
instead of saving them.

Home-saved seeds are cheap and fun 
to grow, but the results can be un-
expected. For example, hybrids produce 
offspring resembling only one of the 
parent plants. Tomato seeds saved from 
Sun Gold may result in a fine harvest, 
but they won’t be Sun Golds. With a 
purchased packet I know the seed will 
come true to type. Professional seed 
producers grow with large enough buffers 
and isolation distances to prevent insect 
pollinators or wind from spreading pol-
len around and muddling up the named 
varieties.

Unlike home gardeners, seed farmers 
grow enough of each variety to be certain 
of a healthy gene pool. They know how 
to hand-pollinate, rogue out the off-
types, and select for varietal traits. They 
know the right way to clean, sort, store, 
and package seed. Unskilled seed saving 
can unintentionally introduce a new trait 
over several generations. For example, 
consistently saving seed from vegetables 
that ripen in October is selecting for late 
maturity.

Growers perform germination tests 
so buyers know how many plants to 
expect from a given number of seeds. If 
a variety has an unusually low germina-
tion rate (due to weather or disease, for 
example) a grower may add extra seeds 
to each packet to make up for the loss. 
Seed companies express germination test 
results as a percentage: 94% means that, 
under good growing conditions, 94 out 
of 100 seeds will germinate.

Small, local seed companies serve as 
seed banks, preserving and re-offering 
distinct locally adapted varieties. When 

long-established seed houses are bought 
by Big Ag companies ( for example, when 
Monsanto acquired Seminis, a European 
company with a huge catalogue) less-
profitable, local plant varieties are 
dropped. The ones retained are generally 
those preferred by large-scale growers, 
bred for looks and shelf-life, not taste.

More important than reduced con-
sumer choice, though, is the alarming 
loss of agrobiodiversity. Since the 1900s, 
75 percent of plant genetic diversity 
has been lost. Farmers worldwide have 
stopped growing their multiple local 
varieties or landraces and turned to gen-
etically uniform, high-yielding varieties. 
Farmers used to plant three or four var-
ieties of corn, for example. If disease or 
drought wiped out two of them, there’d 
still be something left to sell—and eat. 
Monocropping and Big Ag have put all 
the genetic eggs in one basket.

These days my cosy winter ritual of 
drooling over UK and US seed cata-
logues is producing fewer credit card 
charges. To avoid huge currency ex-
change and shipping charges, I do my 
seed shopping close to home. My goal 
is not only to save money but also to 
support local business. My favourites are 
William Dam Seeds in Flamborough 
and Hawthorn Farm Organic Seeds. 
Hawthorn Farm is near Palmerston but 
there’s a seed rack at The Mustard Seed 
Co-op. Waterloo-based OSC Seeds, 
historically a ho-hum mass retailer, now 
has a much expanded selection with 
many certified organic offerings and an 
online mail-order catalogue. St. Williams 
is a native plant specialist that grows for 
wholesale but sells retail seeds online, at 
many Seedy Saturday events, and occa-
sionally at their nursery near Simcoe.

Bev Wagar is teaching an Organic Master 
Gardener course. For details visit Canadian 
Organic Growers (https://www.cog.ca) or 
http://www.gaiacollege.ca.

Weight, appearance, diets—these 
are issues we’ve all probably 

thought about at some point. For some, 
however, these concerns become a pre-
occupation that can threaten mental and 
physical health. Eating disorders consti-
tute a spectrum that includes anorexia, 
binge eating, and bulimia. Having an 
unhealthy relationship with food and 
eating, as well as one’s own shape and 
size, is to have “disordered eating” or 
“body image issues”—whether or not the 
situation meets the diagnostic criteria for 
an eating disorder. Not every person with 
disordered eating goes on to develop an 
eating disorder but the risk is there. 

Although both women and men ex-
perience eating disorders, they are more 
common in women. Anxiety, depression, 
and other mental health issues frequently 
accompany eating disorders. Treatment is 
available through the health care system 
but there is often a long wait between 
referral and treatment.

This is where Body Brave, a business 
new to Crown Point, comes in. Sonia 
and Matthew Seguin established Body 
Brave when they moved to Crown Point 
in August, 2016. Their aim is to provide 
resources and support to people who 
suffer from eating difficulties particularly 
as they wait for treatment. They chose 
the name Body Brave to suggest bold-
ness and strength. Sonia, who spent eight 
years struggling with an eating disorder 
and has been recovered for the last five 
years, has both an emotional and an 
intellectual understanding of the issues. 
Having seen the effect her illness had on 
her family, she knows how difficult it can 
be for parents and partners.

To those awaiting treatment Body 
Brave offers support that includes profes-
sional psychotherapy covered by OHIP 
and peer-to-peer support. Sonia and her 

mother Dr. Karen Trollope co-lead work-
shops for families.

Sonia, Matthew, and their team build 
a program of personalized and flexible 
support for each client. This may include 
skill-building, stress management (gentle 
yoga and meditation, for example), or 
exercises to redefine the role of food as a 
pleasure rather than as an enemy.

When Sonia and Matthew were look-
ing for a place to establish their business, 
it was Matthew who really wanted to 
move to Crown Point. Interested in 
cultural resources such as architecture, 
Matthew was also drawn to our lively, 
engaged neighbourhood. Sonia com-
mented on how friendly and receptive 
other small business owners in the neigh-
bourhood have been. 

Body Brave was established with the 
couple’s personal resources and a grant 
from Starter Company, a program of 
Hamilton Economic Development. As 
business owners, they are anxious to 
be successful financially but they also 
want to be part of, and contribute to, the 
community. Fees are on a sliding scale 
to ensure that support is accessible to all. 
Sonia runs workshops at McMaster but 
also hosts a weekly drop-in at Body Brave 
for people with questions or concerns.

Body Brave is located at 1047 Main 
Street East, right across from Gage Park. 
As well as enjoying the view from their 
balcony, Sonia and Matthew also expect 
to use the park for yoga and meditation 
once the weather is warmer.

For up-to-date information on work-
shops, drop-ins, and all other activities at 
Body Brave, go to livingbodybrave.com. 
This issue of The Point coincides with the 
International Eating Disorders Awareness 
week at the beginning of February.

Deborah LeBaron lives in Crown Point and 
she is a regular contributor to The Point 
and her community.

Body Brave
by Deborah LeBaron

The business of seeds
LOVIN’ YOUR GARDEN

Zn or Zone: a number that describes 
the winter hardiness of the plant. Lower 
Hamilton is in zone 6, so any number 
up to and including 6 will survive our 
winters.
Ht or Height: the mature height of the 
plant. Some perennials can take two or 
more years to reach full size.
Days-to-maturity: used for vegetable 
seeds. Days from seedling emergence 
to fully ripe. Not useful as an absolute 
measure but good for comparing one 
variety to another
Needs well-drained soil: Don’t try this 
in clay
Requires cold treatment or cold-
moist stratification: needs fluctuating 
temperatures, usually including freez-
ing, to break dormancy. Best achieved 
by winter-sowing but can also be done 
indoors in the fridge or freezer. 
Full sun: needs at least six hours of 
direct sunlight each day.
Drought tolerant: adapted to condi-
tions with low rainfall. Remember, 

though, that all young plants need 
water. Don’t torture your seedlings and 
young plants by withholding water, no 
matter how “drought tolerant” they are 
as adults
Robust: this is often code for “thug”.
Self-seeds: often a code for “pest”. Be 
prepared to weed out and/or move the 
unwanted volunteers every spring.
Surface-sow or barely cover: seeds need 
light to germinate. Use a very finely 
screened sowing medium, press seed 
for good contact, and do not allow the 
surface to dry out-- mist with water 
regularly.
Start indoors X weeks before last 
frost: seeds are slow or fussy germina-
tors; seedlings are slow growing; species 
blooms late. You will need an indoor 
light setup, skill, and patience.
Direct sowing/seeding recommended: 
plant seeds directly in garden soil where 
they are to grow. These species resent 
being moved.

SEED CATALOGUE DECODER:

Sonia and Matthew Seguin established Body Brave when they moved 
to Crown Point in August 2016
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Know of a dangerous
intersection?  

Tell us about it:
www.surveymonkey.com/r/crownpointstreetsafety
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With the winter months here, I 
begin to think about patient mo-

bility and factors that influence it.
In my clinic and on the street I see 

many people with complications in their 
gait or the way they walk. Some people 
have leg injuries or foot dysfunctions for 
which a simple thing like an orthotic 
could help them. Many people have low 
back pain, pelvic pain, or mechanical 
issues that can be resolved only with 
extensive intervention.

People with flat feet tend to internally 
rotate their knees. This could lead to 
improper balance and a sway in their 
walk, causing increased risk of falling. 
The internal rotation can also lead to 
more stress on the low back and knees as 
the body compensates for the improper 
gait, again increasing the risk of falls and 
injury.

Piriformis syndrome is a common 
condition where the piriformis muscle, 
located in the buttock region, spasms and 

causes buttock pain. These spasms can 
cause the sacroiliac joint in the pelvis to 
lock up. To help with mobility the person 
swings their leg, resulting in less balance 
when walking and more likelihood of 
slips and falls.

Correcting these mechanical issues 
can help people improve their gait. This 
will not only reduce the chances of slip-
ping or losing balance but also improve 
the ability to catch themselves before 
falling, if they do slip on the ice. 

In treacherous weather I encourage 
people to take care of these minor issues 
before they become more serious prob-
lems. This not only helps prevent injuries 
but also increases overall comfort.

Thomas Eagles is a Registered 
Kinesiologist and Osteopathic Manual 
Practitioner at Freemotion Therapy on 
Ottawa Street. Please feel free to contact 
us for more information at 289-925-0445 
or info@freemotiontherapy.ca. 

WORKING MATTERS WITH HDLC

By Anthony Marco 

The way we choose our government 
is outdated and unfair. Canada in-

herited its current rules from the British 
Empire—rules that were used by British 
colonies around the world, often without 
choice. Times have changed. Not only 
do we all get to vote today, most of us 
vote for the political party we want to 
win far more often than we vote for any 
individual person, although that’s still 
important too.

In the 2015 federal election, the 
Liberals received slightly less than 39.5% 
of the votes but they won 54% of the 
seats in the House of Commons—cre-
ating a majority government. In the 
previous election, the Conservatives re-
ceived 39.6% of the votes and won more 
than half of the seats.

No party should get a majority of the 
seats without a majority of the votes. It’s 
the biggest failure of our current “first 
past the post” system.

Canadians have an opportunity to 
give their input on a new way to have 
their votes count and to shape how elec-
tions determine future governments. It’s 
an opportunity to provide feedback on 
potential new election rules that could 
allow more people to feel it’s important 
to participate. The potential new rules 
would mean that your vote would still 
count, even if the candidate or party you 
vote for doesn’t win.

Most countries (52%) now use some 
form of proportional representation (PR) 
to determine how their elections translate 
votes into representation. PR translates 
the percentage of votes into the percent-
age of seats in the House of Commons. 
So in our current house the Liberal party 
would have about 40% of the seats. PR 
ensures not only that as many votes as 
possible count, but also that election 
results closely match the popular vote.

Mixed Member Proportional (MMP) 
is the simplest way for Canada to move 
forward with new rules they can trust. 
Canadians would still get to vote for 
their local representative and at the same 
time have a more fairly balanced rep-
resentation in the House of Commons. 
With MMP, people would use a new bal-
lot that asks them to make two choices. 
First, they would vote for a local Member 
of Parliament, just like they already do. 
Next, they would be asked to vote for 
the political party they want to represent 
them. The first vote gets used to elect 
the local representative. The second vote 
gets used to balance each party’s number 
of seats in the House of Commons, if 
necessary, to reflect its share of the actual 
vote.

It is still possible for one party to win 
a majority government using MMP, but 
that only happens when one party ac-
tually gets the majority of the votes. If no 
one party can do that, then parties must 
work together to get things done. As an 
added bonus, this cooperation among 
political parties results in a much fairer 
approach to government—one that’s less 
about adversarial politics and more about 
finding common ground in order to 
produce results.

Contact your Member of Parliament 
to ensure they understand you support 
Mixed Member Proportional Electoral 
Reform. East of Kenilworth your MP 
is Bob Bratina (Hamilton East/Stoney 
Creek and west of Kenilworth it’s David 
Christopherson (Hamilton Centre).

Feel free to get in touch with the 
Labour Council: on Twitter @hamilton-
labour; on Facebook at facebook.com/
hamiltonlabour; and on the web at 
www.hamiltonlabour.ca.

Anthony Marco is President of the 
Hamilton and District Labour Council.

Make all votes count

Staying Aloft after opening a 
small business
By Jeff Hayward

(Starting this with a disclaimer – the 
subject in the article is the writer’s spouse.)

About a year and a half ago, Maureen 
Hayward was casually chatting with 

a local acquaintance during an event at 
Earls Court Gallery on Ottawa Street 
North. During the conversation, the 
local asked Maureen where she practiced 
massage. 

“Burlington,” said Maureen.
“Why?” asked the neighbour, rather 

pointedly. 
That question stayed with Maureen 

for days and then weeks. “I couldn’t stop 
asking myself ‘why?’ “ she said. About 
a year later, she did something about it: 
she opened Aloft Registered Massage 
Therapy on the second floor of an older 
building at 327 Ottawa Street North. 

The truth is, she wasn’t ready to open 
a business. However, one step into the 
space that is now Aloft, and her mind 
was made up. “I felt like I belonged 
there,” she explained. Working for others 
as a registered massage therapist for more 
than 10 years, she always felt like she had 
something to prove. But now, working at 
her own business as her own boss, “not 
having that knot in my stomach means 
I have faith in myself that I didn’t have 
when I was younger.”

There are also the obvious benefits of 
being closer to her home and family—al-
though Maureen admits that living and 
working in the same neighbourhood 
would have been more daunting as a 
younger woman. However, this doesn’t 
mean she’s immune to having occasional 
doubts about her decision to become 
an entrepreneur. “It’s really frightening 
to start a business,” she says. “You want 

to be successful, especially when what 
you’re selling is your skill set. The idea of 
failing becomes really personal.”. 

The community as responded positive-
ly to her so far. She noted that about 90 
percent of her clients are from word-of-
mouth and the other 10 percent or so are 
from ads including those in The Point. 
She already has two other practitioners 
working under the Aloft name, despite 
her initial intentions to go it alone. 

Choosing Ottawa Street as home base 
was a pretty easy decision for Maureen. 
She doesn’t think the street has “poten-
tial,” which is how many up-and-coming 
neighbourhoods are described—she feels 
it’s “happening” there already. “When 
I moved here (in 2013), there were a 
bunch of empty storefronts.I blinked and 
Ottawa Street woke up overnight,” she 
said. 

However, she would love to see a 
wider variety of “cultural foods” offered 
on Ottawa Street (Indian, Thai, and 
Japanese cuisine for example), as well as 
a convenience store or an independent 
grocer. A bookstore might be nice too, 
she added. 

Speaking of potential, she’d also like 
the existing businesses along the corridor 
to shine as brightly as they can. “My 
only pet peeve about Ottawa Street are 
businesses that are set up and have items 
in the window, but they’re never open,” 
she said. 

In the meantime, Maureen is ex-
panding her availability at Aloft to 
accommodate more community mem-
bers in search of a massage. To follow her 
journey, visit facebook.com/aloftrmt. 

Jeff Hayward is a Crown Point resident 
and ex-pat Torontonian who is enjoying 
watching his new neighbourhood grow.

Maureen Hayward at her studio in Crown Point.
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HEALTH MATTERS

Walking in the winter
by Thomas Eagles

ADVERTISE IN

Our community newspaper is supported by advertising. We 
distribute 9000 copies every two months to the Crown Point area, 

City Hall, and a number of locations downtown. 

Please contact us for information
email thepointadsales@gmail.com 
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Friends of Gage Park Winterfest
Friends of Gage Park welcome you to join in our outdoor 
activities including wagon rides and BBQ for a low cost family 
event. Also, enjoy a complimentary visit to the Gage Park 
Greenhouse.
When: Saturday, February 4, 12-3 p.m.
Where: Gage Park (next to the Greenhouse)

Early Morning Risers
This event is for people who get up really early every Saturday. 
Start your cold winter Saturday morning sharing some com-
pany, coffee and treats, while the kids play in an interactive 
and exploratory environment. Free event.
When: Saturdays February 4, 11, 18, 15, 7:30 to 9 a.m.
Where: Hamilton Children’s Museum, 1072 Main Street East
 
DeLight - Hamilton’s Light Fest
Did you enjoy the Chinese lanterns’ display last year at the 
Pipeline Trail? This time, deLight will take place at Delta Park 
with an illuminated waterfall made of 1,000 plastic water bot-
tles! Check delightfest.ca to take part in an “assembling party” 
or to sponsor your “Message in a Bottle”. Part of Winterfest 
2017. All free.
When: February 18-20
Where: Delta Park

High Tea
Once per month you can relax and enjoy a High Tea experi-
ence right in our neighbourhood. The Café offers high-quality 
tea accompanied with three types of finger sandwiches, 
freshly-baked scones with local jam and clotted cream, plus 
three exquisite sweet treats. All for just $20. Book your seat 
now at thecafehamilton.ca.
When: February 26; two sessions at 12 p.m. or 4 p.m., March 
26; two sessions at 12 p.m. or 4 p.m.
Where: The Café, 1365 Main Street East

Spring Makers Market
A curated Arts & Crafts market featuring local artists and 
makers in a comfy, welcoming environment. Free entry for all. 
Drinks and food available. Jewelry, pottery, knitted items and 
much more! Info for visitors and vendors at thecaféhamilton.ca.
When: March 4, 12-6 p.m.
Where: The Café, 1365 Main Street East

Recline & Divine
Get a tea leaf or tarot reading, relax with a mini-session of 
Reiki or massage, enjoy some snacks and browse through a 
range of special products designed for your well-being. Free 
entry. More details at thecafehamilton.ca.
When: March 25, 12-6 p.m.
Where: The Café, 1365 Main Street East 

Crown Point Garden Club
Meetings are held on the fourth Wednesday of each month. 
Door prizes, peer-coaching, road trips, garden making. All are 
welcome. www.crownpointgardens.wordpress.com 
When: February 22 and March 22, 7:30 - 9-ish
Where: L.G. Wallace bldg. 151 Ottawa Street North

KENILWORTH BRANCH LIBRARY EVENTS - All Free!
103 Kenilworth Ave. N | 905-546-3960 | hpl.ca/events

Storytime - all drop in, run until March 2
Discover stories, rhymes, music, fingerplays and flannel 
boards that appeal to a wide range of ages at this interactive 
program.
Baby Storytime - Mondays 10:15 a.m. (ages 0-12 months), 11 
a.m. (ages 13-24 months)
Toddler Storytime - Tuesdays 10:15 a.m. (ages 2-3)
Family Storytime - Wednesdays 1:30 p.m., Thursdays 10:30 
a.m. (ages 0-5)

March Break events for Kids & Teens
Y on Wheels Zumba, ages 4-12
Monday, March 13, 10:30 a.m.

Amazing Race Library Edition, ages 12-18
Monday, March 13, 2:30 p.m.

Sports Bingo, ages 4-12
Tuesday, March 14, 10:30 a.m.

Wii Sports, ages 12-18
Tuesday, March 14, 2:30 p.m.

Maker Cart, ages 4-12
Tuesday, March 14, 3:30 p.m.

I SPY Sports scavenger hunt, all ages
Wednesday, March 15, 10:00 a.m.

Library Football, ages 8-12
Wednesday, March 15, 2:30 p.m.

Yoga (bring a towel or mat), ages 4-12 
Thursday, March 16, 10:30 a.m.

Make a Bouncy Ball, ages 8-12
Thursday, March 16, 2:30 p.m.

CROWN POINT EVENTS

The next issue of The Point is 
April/May. Please send your 

information for all neighbourhood 
events to us by March 1st at 

thepointnewsevents@gmail.com

The Point 2016
Finances
By Cynthia Lokker

The year 2016 marked the third year of producing 
The Point. We’d like to start presenting an an-

nual financial report to the community in the spirit of 
transparency and to give you an idea of what it costs to 
create this paper six times per year.

Our costs and income can be found in the table 
below. The majority of the outstanding accounts receiv-
able are for ads in our December/January issue. Once 
payments come in, we’ll have had a very successful 
year that allows for a buffer to pay for the next issue. 
Currently it costs $2,314 to print and deliver each issue.

Costs:

Printing $7,667.39
Delivery $5,540.00
Total    $13,207.39

Ad Sales:

Gross sales  $16,333.33
Accounts receivable $2,954.50
Net sales $13,378.83

Gross Income $171.44

The editorial team at The Point would like to take this opportunity to thank 
our wonderful advertisers for their support over the last year.

The Castle Project

Sam Sharma at Crown Point Pharmacy

Councillor Sam Merulla

Councillor Matthew Green

Chantell at NDulgence Salon and Spa

Julia Vincent

The Other Bird 

Andrea Horwath, MPP

Hamilton and District Labour Council

Freestyle Fitness/Freemotion Therapy

Maggie Abril – Realtor

Northernex

Wee Watch

Pura Vida Natural and Fine Foods 

Prouse Pottery and Soap

Ottawa Street BIA

Mancala Monk

LG Wallace Funeral Home

Curbside Grill

Aloft Registered Massage Therapy

Laura Vandette – Realtor

Golden Horseshoe Credit Union

The Cafe

Pagan Pride Day

Primetime Sports Bar

The Painted Bench

Screen for Life Coach

City School by Mohawk

Greg de Denus – Realtor

Hamilton Public Health

Ward IV Coffee Bar 

Wesley Urban Ministries

Ludwig Music

Thank You


